




Partnerships and cooperation
A win-win situation 
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COOPERATION

Belgian Red Cross-Flanders 
works with a wide range of com-
panies, organizations and insti-
tutions. For example, we work 
with Oxfam to supply gifts for 
blood donors, with FEB and Rou-
larta on the Solidaritest® survey 

 FENWAL AND BELGIAN RED CROSS-FLANDERS: A FRUITFUL PARTNERSHIP

Since 2007, Fenwal Europe has been a corporate 
partner of Belgian Red Cross-Flanders. In practice, 
this means that Fenwal works closely with us on com-
munication and other projects as well as on image 
campaigns. The Red Cross also trains Fenwal staff in 
first aid and AEDs. So why did Fenwal choose the Red 
Cross as a partner? Serge Hugard, manager of Fenwal 
Europe, explains:

“Fenwal Europe is one of the leading suppliers of ad-
vanced technologies for transfusion medicine and as 
such we ensure that sufficient blood is made available 
safely worldwide. But we felt we wanted to do more…

Fenwal Europe therefore became a corporate partner 
of the Red Cross. We supply the Red Cross with the 
resources it needs to provide assistance both in Bel-
gium and abroad. In so doing, we are able to make a 
contribution to society as well as support more people 
in a positive way.

Red Cross volunteers are an integral part of this coo-
peration and their social commitment is admirable. 
Fenwal supports the Red Cross’s mission 100% and is 
happy to lend a helping hand.

To raise awareness of our cooperation among our staff 
and customers, we worked with the Red Cross to de-
sign a corporate logo. This logo is representative of the 
alliance between Fenwal and the Red Cross and also 
reflects Fenwal’s solidarity with the assistance provi-
ded by the Red Cross.

Our support for the Red Cross is taken very seriously 
by our staff, customers and stakeholders alike. It ma-
kes them feel good to know that Fenwal is making a 
contribution to the social welfare of many people and 
the partnership is therefore a positive driving force for 
all concerned!”

(  see page 104), with Sodhexo 
to provide Red Cross meal vou-
chers (  see page 40), with 
Plantyn on the first aid Rescue Race  
(  see page 32) and with ge-
zondheid.be (  see page 32)
on dissemination of first-aid  
knowledge via the Internet.

Numerous companies, organizati-
ons and associations also support 
or sponsor our major activities, 
e.g. the 14-day sticker sale, the 
Fiesta party and BloedFEEST!

For some years now, Belgian Red 
Cross-Flanders has also received 
support from the Belgian National 
Lottery and Fenwal as corporate 
partners. The 2007 Annual Report 
described why the National Lottery 
supports the Red Cross, so this 
year the spotlight is on Fenwal. 

Serge Hugard, Fenwal Europe
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MEMBERSHIPS

Belgian Red Cross-Flanders is a 
member of several organizations 
and cooperation associations.

At international level, we are a 
member of the International Fede-
ration of Red Cross and Red Cres-
cent Societies (IFRC).

In Europe, we belong to the Eu-
ropean Red Cross/Red Crescent 
Network for Psychosocial Support 
(ENPS), the Red Cross-European 
Union Office, the European Blood 
Alliance (EBA  see page 87) 
and the First Aid Education Euro-
pean Network.

At both national and regional level, 
too, Belgian Red Cross-Flanders 
is a member of countless associ-
ations, institutes, committees and 
similar entities, and enjoys a solid 
presence at both provincial and 
local levels nationwide as well. 

SOLIDARITEST: ENCOURAGING PARTNERSHIPS AND COOPERATION

Many companies are involved in social solidarity and in 2008 Solidaritest® 
once again put this solidarity under the microscope. The Solidaritest® sur-
vey measures companies’ practical efforts in this sphere and highlights 
the most valuable good practices to inspire other companies. Belgian Red 
Cross-Flanders was the driving force behind the launch of the Solidaritest® 
initiative in 2007. 

SOLIDARITEST® 2008

The second round of Solidaritest® has once again lauded Belgian compa-
nies making a contribution in the field of social solidarity. On 8 May 2008 
– World Red Cross Day – a total of nine companies were nominated as So-
lidaritest® Champions. In alphabetical order, these were: Adecco, AXA, De 
Punt, ING, Inter Partner Assistance, MAD, Plus Uitzendkrachten, Reynaers 
Aluminium and SD WORX.

Of these nine Solidaritest® Champions, the following three were named 
Solidaritest® Toppers 2008: Inter Partner Assistance, Plus Uitzendkrachten 
and SD WORX.

SOLIDARITY IN FIGURES

In 2007 and 2008, a total of 35 ‘unique’ companies took part in the Solida-
ritest® survey. Between them, these companies employ 142,684 staff and 
contributed a total of €14,915,572 to good causes (on average 0.14% of 
their net profit). This equates to approximately €104.50 per employee.

Six out of ten Belgian companies are active in the field of social solidarity 
and contribute towards helping the most vulnerable members of society. 
This was the finding of a telephone survey in November 2008 among 473 
Belgian companies conducted by IPSOS on behalf of FEB and the Red 
Cross. Solidarity takes the form of both in-company projects and external 
activities.

BROAD-BASED SUPPORT

Solidaritest® enjoys extremely broad-based professional support. The sur-
vey itself is conducted by Vigeo Belgium in partnership with Forum Ethibel, 
both of which ensure that an accurate business-ethics analysis is carried 
out. Academia is also involved via the Centrum voor Economie en Ethiek 
(Centre for Economics and Ethics) at KULeuven, Vlerick Leuven Ghent Ma-
nagement School and the HEC-Ecole de Gestion at the University of Liège.
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